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THE GERMAN TOBACCONISTS
MITTELSTÄNDISCHE UNTERNEHMEN
DER TABAKWIRTSCHAFT
WHO ARE THE TOBACCONISTS?
In Germany, the tobacco retailing is entrusted to both chain stores and family businesses. 90% of tobacco retailers offer additional services to citizens such as newspapers
and magazines, and lotto that needs a State approval for its sale.

Horst Goetschel
Mr Horst Goetschel has been
working in the tobacco industry
for over 30 years. From 1986
to 2015, he held various senior
positions for a tobacco distribution leader (wholesaling and
retailing) and has recently become its manager and a
shareholder. Moreover, he has
been the MUT Manager since
2015.

TOBACCO RETAILING SYSTEM
93% of tobacco outlets are supplied by tobacco wholesalers, 6% buy over B2B platforms and 1% are delivered directly by producers. Tobacconists face competition from
gas stations, grocery stores, other types of businesses and vending machines. There
is no state-licensed sales system.

MUT - ORGANISATION AND PURPOSES
MUT represents a SMEs’
network in the tobacco and
accessories sector. These
companies are manufacturers, importers-exporters,
wholesalers and retailers
(on-site or online sales). It
should be noted that some
members have been a MUT’s member for more than
100 years.
MUT struggles to avoid the
over-regulation of the tobacco industry, which jeopardises beings, in order to
ensure the long-term existence of businesses such
as SMEs.
Moreover, the MUT role is
to keep a continuous communication between the industry and its responsible
customers, despite the ban
on tobacco advertising, in
strict compliance with the
under-18s protection law.
MUT members have always been in favour of moderate, responsible and
pleasure-oriented tobacco

smoking. Our high quality
products meet these criteria. Like our customers, we
reject bans and want to
preserve a free market.
MUT supports maintaining
the differentiated taxation,
focused on wages and
costs. Indeed, MUT considers that aligning all taxes
on tobacco products with
those applied to cigarettes
is a pushing policy to sale
cigarettes that leads to a
sharp increase in the prices
of rolling tobacco and cigarillos.
MUT is formally against the
ban on tobacco advertising,
which it considers an attack
on work in the cigars and
pipe tobacco online sales in
Germany. MUT members
have always supported moderate, responsible and
pleasure-oriented smoking.
Our high quality products
meet these criteria.
Like our customers, we reject bans and want to pre-

serve a free market.
MUT rejects the idea of a
welfare state discriminating
against consumers. Therefore, MUT is contrary to the
health warnings on the
packaging of tobacco products: cigarettes, cigars
and roll-your-own tobacco.
MUT producer members
only use additives officially
approved by the authorities.
On the other hand, MUT
fights against regulations on
unproductive and costly
analyses of tobacco products in order to guarantee
SMEs their lasting presence
on the market. MUT struggles against bureaucratic
over-regulation, which endangers the SMEs’ survival,
jobs and consumers' freedom of choice.
For this purpose, MUT
wants to be a working and
exchange platform open to
all stakeholders in the tobacco industry.

TOBACCO TAXES
About 68% tax on cigarettes

PRODUCTS AND SERVICES OFFERED
Newspapers, magazines and Lotto

TOBACCO LEGISLATION
Tobacco sales ban to the under-18s

KEY FIGURES IN 2019
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• Tobacco sales: 24.7 billion euros
• Tax revenues: 14.2 billion euros
• Annual tobacco sales volume: 4.150 pipe tobacco tonnes, 23.813 roll-your-own tobacco tonnes, 3 billion cigars and cigarillos
• Annual cigarettes sales volume: 74.6 billion cigarettes
• Number of smokers: around 15 million
• Number of tobacco outlets: about 400.000, including 298.000 vending, machines,
and around 20.000 tobacco retailers

