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FRENCH TOBACCONISTS

CONFEDERATION OF TOBACCONISTS

The French Confederation 

of Tobacconists is the orga-

nisation representing 25.500 

tobacconists and their inte-

rests in France. 

Around 87% of all tobacco-

nists are members of the 

Confederation via 113 de-

partmental chambers and 

16 regional federations: all 

the directors of the organi-

sational structures are acti-

ve tobacconists. 

The Confederation defends 

and promotes the profes-

sion of tobacconist in a 

constantly evolving social 

and institutional context: to-

bacconists embody the va-

lues of proximity, social ties 

and responsible free enter-

prise.  

The Confederation has set 

up a “House of Tobacco-

nists”, a set of structures 

and businesses designed 

to support and develop the 

active forces of France’s 

largest neighbourhood net-

work. 

Its president, directly elec-

ted by the national con-

gress, is Philippe Coy (see 

attached). Its secretary-ge-

neral is Sophie Lejeune, a 

tobacconist in Béziers. The 

treasurer-general is Alain 

Savage, a tobacconist in 

Châlons-en-Champagne.

Philippe Coy 

Originally from Pau in the Pyré-
nées-Atlantiques region, Philip-
pe Coy trained at the Hotel Ma-
nagement School in Morlaàs be-
fore taking over the Tabac de 
l’Europe outlet at Lescar in 
2000.  
He soon became involved in 
committee affairs and was elec-
ted chairman of the Chamber of 
Tobacconists of Béarn Soule in 
2003.  
He joined the board of directors 
of the Confederation one year 
later.  
In 2010 he was appointed vice-
president of the Confederation.  
He then became chairman of 
the board of the Cooperative of 
Tobacconists in 2012. Under his 
leadership the central purcha-
sing division has attracted a gro-
wing number of members.  
He was elected President of the 
Confederation of Tobacconists 
on 19 October 2017. 
 
 

ORGANISATION AND MISSION



THE TOBACCONIST

The distribution of tobacco 

is subject to the standards 

of a state monopoly. 

Retail sales of tobacco are 

delegated to the tobacconist 

by the state: this arrange-

ment is underpinned by a 

management contract si-

gned with the Directorate-

General of Customs in order 

to ensure the administrative 

control of the network as 

well as the collection of tax. 

Tobacconists buy their to-

bacco products from state-

approved suppliers. 

Under the fourth contract 

for the future, entitled “On 

the modernisation of the 

network 2017-2021”, to-

bacconists are also reco-

gnised as a “reference” 

network for the sale of 

other regulated products, 

e.g. electronic cigarettes 

and gambling products.  

As regards tobacco, it 

should be noted that to-

bacconists are exposed to 

illegal competition: the pa-

rallel market (supplied by 

border purchases, from illi-

cit street vendors or via the 

internet) represents virtual-

ly one third of all consum-

ption. The Confederation 

is fighting back against this 

serious breach of its mo-

nopoly. 

The tobacconist is both an 

independent retailer and a 

state appointee due to his 

or her management con-

tract. 

He or she must have an un-

blemished criminal record 

in order to work as a tobac-

conist. Training (every three 

years) is a necessity for the 

exercise of the profession. 

Each tobacconist may only 

run one tobacco outlet.

THE NETWORK

The territorial coverage of the 

25.500 tobacconists constitu-

tes a vast network frequented 

by a daily average of ten mil-

lion customers. 

The network provides more 

than 100.000 jobs. 

- 43% of tobacconists are lo-

cated in towns of fewer than 

3.500 inhabitants. 

- 58% of establishments are 

bar & tobacconist establi-

shments. 

- 60% of tobacconists are 

newsagents. 

Each establishment repre-

sents a place for exchanges 

that in its own way contributes 

to the economic and social li-

fe of villages and districts. So-

me are also home to sports or 

cultural associations. 

THE MONOPOLY



CONTRIBUTIONS TO THE STATE BUDGET

Topping up your mobile phone, enjoying a morning coffee while reading the newspaper, 

nibbling a croissant, buying stamps, purchasing gifts... all of this is possible at a tobacco-

nist’s – not to mention traditional activities such as the issuance of tax stamps or, more 

recently, money transfers.

CONSIDERABLE DIVERSIFICATION

Under the leadership of the Confederation, the network is seeing great changes in the 

profession of tobacconist with the dual aim of better reflecting public health policy con-

straints, while at the same time revamping the local trade represented by tobacconists, 

strengthening their role as a social tie, both in the inner cities and in rural areas.  

The best example is provided by the success of the “Nickel” low-cost bank account, avai-

lable exclusively from tobacconists: there are 2.910 tobacconists offering this service, 

with 808.971 accounts already opened (January 2018). The aim is to quadruple the num-

ber of tobacconists offering the Nickel account.

A POLICY OF CHANGE

• tobacco supplies: €17,9 billion; 

• tax receipts: €14,2 billion; 

• annual sales of all tobacco products: 55,7 billion units; 

• annual sales of cigarettes: 44,9 billion units; 

• number of smokers: 13,4 million daily smokers; 

• number of active tobacco outlets: 24.000. 

KEY FIGURES

Through its sales of tobacco the network of tobacconists contributes nearly €15 billion (in-

cluding VAT) to the state budget. 

The network of tobacconists represents 76% of the turnover of the Française des Jeux 

(the French national lottery operator) and 45% of the revenues of the PMU (the organi-

sing body for betting on horseracing). 
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